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Welcome
Welcome to the winter edition of 
Spotlight. It’s that exciting time 
of year when the festive period 
is upon on us. 

We expect to see footfall 
continue to grow across our 
stations, as events pick up and 
people travel the breadth of the 
country to visit friends and family. 

Since the summer we’ve seen a 
strong increase in leisure sector 
travel, and it’s been inspiring to 
see many brands adapt their 
offering to cater for this market.

We’ve also had a few early Christmas presents with the 
arrival of new brands in our stations: check out our latest 
arrivals overleaf. 

A lot of our retailers have been in touch to showcase their 
holiday range, and we capture some highlights on pp 4–5. 

And, for those chocolate fans among us, we visit Bare Bones 
Chocolate in Glasgow to learn about their brand. 

You can read about the key role Network Rail and our retail 
brands played in helping to stage COP26 in Glasgow, as well as 
our  fundraising efforts for Children in Need. 

We also follow our Coffee Campaign Roadshow, which helped 
us to engage with passengers and enrich their station 
experience.

Finally, we visit one of my favourite Northern stations, 
Liverpool Lime Street, to shine a spotlight on the station’s 
recent developments.

Gary Hunnam
Retail Business Partner 

Gary is the Retail Business Partner 
for the Eastern Region, looking after 
Leeds, London King’s Cross and 
London Liverpool Street stations. He 
is passionate about safety and acts 
as the national safety lead for retail. 

Gary has a strong commercial 

background in retail from roles at 
M&S and Arcadia Group, as well as 
operational strengths from his role as 
Group Station Manager. 

Gary lives with his Japanese Shiba 
Inu puppy, Nerty, in South-west 
London.

A B O U T  O U R  G U E S T  E D I T O R

Find out more 
www.networkrail.co.uk/property

Get in touch with Gary:  
gary.hunnam@networkrail.co.uk

We round up some of the top tweets 
from across the network…

T W E E T  O U T

Well done to our autumn competition 
winner Becky Duffy, who snapped up a 
£100 Black Sheep Coffee voucher. 
Check out the competition opposite 
where you could win a Hotel Chocolat 
hamper worth £80! 

If you’re planning to go paperless, you can 
opt out of receiving a printed copy of 
Spotlight by emailing:  
marketingenquiries@networkrail.co.uk
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The Eastern Region 
Commercial Estate team has 
leased five London arches to 
food delivery company  
Just Eat.

Located in Bethnal Green, the 
company will use the site as its 
East London rider hub, housing 
500 pushbikes, e-bikes and 
e-mopeds, along with charging  
points and a mechanic’s 

workshop for repairs. 
Couriers will visit the hub to 

pick up and drop off their bikes, 
all of which are silent so as not 
to disturb local residents. 

Portfolio Manager Andy 
Curran said, “The pandemic has 
led to major shifts in consumer 
eating habits, accelerating the 
growth of home delivery. 

“Securing Just Eat as a 

tenant shows how we can adapt 
to the market, and we will be 
looking to attract similar 
occupiers across the portfolio in 
the future.”

Major refurbishment work 
commenced last month to 
connect all five arches internally 
and make improvements to the 
external appearance of the 
property. 

Drum roll, please

A warm welcome to Salvatore Grana, our 
new Retail Business Partner for North West 
& Central, covering Birmingham New 
Street, London Euston, Liverpool Lime 
Street and Manchester Piccadilly stations.

Salvatore has joined us from the retail 
team at Heathrow Airport.

“At Heathrow, I looked after the 
relationship with World Duty Free, Sunglass 
Hut, and our toy retailers Hamleys and The 
Harry Potter Shop. 

“I then moved into a role looking after the 
retail space and strategy for Terminals Two 

and Four,” said Salvatore.  
“My final role was managing the 

relationship with JCDecaux, who looked 
 after our media assets as they do here at 
Network Rail.”

Prior to his time at one of London’s major 
international airports, Salvatore spent 18  
years at the well-known department store  
John Lewis.

He said: “I’m really excited to be starting 
my next chapter at Network Rail and look 
forward to meeting as many retailers as 
possible over the coming months.”

INTRODUCING OUR NEW RETAIL BUSINESS PARTNER FOR NORTH WEST & CENTRAL

There’s a whole host of unique 
retailers making their mark on 
our stations, either as short-term 
lets or pop-ups.

At Glasgow Central, our latest 
arrival, The Islander, specialises in 

the world-famous Harris Tweed.
The store opened in early 

November and will be with us for 
12 months, offering customers 
clothing, shoes, coats, gifts, and 
more Tweed delights.

In London Bridge, we’re hosting 
a variety of pop-ups over the 
winter season and beyond in the 
Western Arcade. 

“We make sure that we’re never 
encroaching on current offerings 
in the station but offering 
something different,” explained 
Category Manager Yvette Farmer.

Last month alone, the station 
featured British design label Edy & 
Bridge, natural haircare and 
beauty brand Treasure Tress, 
hydration brand Waterdrop, which 
creates water-enriching 
microdrinks,  and View Sonic 
Europe, which hosted an online 
exhibition and photography 
drop-in sessions.

From 20 December, global 
organisation the School of Life will 
offer tools to help people find 
calm, self-understanding, 
resilience and connection.

WE WELCOME SOME NEW AND EXCITING STORES

Latest arrivals

JUST EAT PARKS UP IN LONDON ARCHES

Did somebody say?

To celebrate the opening 
of Hotel Chocolat at 
London Waterloo and 
London Bridge, we’re 
giving you the chance  
to win the Absolute 
Classic Hamper, worth 
£80! Head over to our 
Twitter page  
@Spotlight_NR to see 
details of how to enter. 
(Check pinned tweet)

COMPETITION!
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A touch of magic
Spotlight caught up with some of our retailers on how 
they’re planning to make this holiday season extra special 

Whether it’s a 
religious festival, 
office party or New 
Year celebration, 
retailers across our 
managed stations 

are preparing for the upcoming holiday 
season with incredible products, fun 
promotions and delicious treats that 
bring joy and merriment to our 
customers. We spoke with three 
retailers on how they’re creating a 
December to remember.

Sumptuous stocking 
fillers
At Hotel Chocolat, Christmas this year is 
an individual affair. The luxury 
chocolatier is running a campaign called 
‘Show them you know them’, which is all 
about presenting your loved ones with 
‘gifts as unique as they are’. 

With two new 
units having 
recently opened at 
London Bridge and 
London Waterloo, 
customers can 
explore a huge 
range of products, 
from the enormous 
Grand Wreath Box 
to the Pocket 
Christmas Selection. (And, if they’re 
glowing in the warmth of yuletide 
merriment, can even cool down with an 
ice cream at the London Bridge store!)

“Whether you’re more of a 5am 
stocking-opener or a midnight cocktail 
maker, there is something for everyone 
at Hotel Chocolat,” said Waterloo Store 
Manager James Marshall-Hedges.

“Hotel Chocolat prides itself on our 
luxury edge and unique range. After 
such a tough couple of years, everyone 

 Fridays General Manager  
 Jane Sadler makes  
 Christmas cocktails with  
 her colleague, Dane  

 Hotel Chocolat’s  
 treats for Christmas 

 Hotel Chocolat Store Manager   James Marshall-Hedges 

IN FOCUS    Festive fever
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deserves to open a gift that makes 
them think ‘Wow, my loved one really 
gets me.’”

Getting festive at Fridays
Fridays, located on the mezzanine at 
Manchester Piccadilly, is capturing  
‘that Fridays feeling’ in all its offerings 
this December.

“Whatever day of the week, whatever 
time of the year, we want our guests to 
feel that sense of excitement and 
anticipation that Friday brings,” 
explained General Manager Jane Sadler. 

“At Fridays our festive menu has some 

xx
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Merry Marmalade 
and a rare sort of bear
The Paddington Bear Café at – you 
guessed it – London Paddington 
station opened its doors last month. 

A very grown-up approach to the 
beloved bear, the Café has been 
designed to entice the commuter 
market.

With subtle nods to Paddington 
running throughout the decor, the 
Café is a sleek and stylish space for 
people to enjoy a delicious range of 
food and beverages, including a cup 
of hot cocoa.

On the other side of the Café, past 
the selfie spot, customers can peruse 
the gift shop, which is centred 
around a stunning orange tree. 

“We have a range of incredible 
options for those celebrating with 
gift-giving, from premium orange 
marmalade, 100% organic cotton 
textiles, elegant crockery and other 
items, including bespoke Paddington 
products exclusive to the Café,” said 
General Manager Amir Shrestha.

“The Paddington Café is a unique, 
immersive experience. We work 
closely with local companies and 
infuse Paddington’s kindness into 
everything we have on offer, which 
fits very well with the spirit of 
goodwill at this time of year.”

fantastic twists on the classics, such as 
pigs in blankets coated in our Legendary 
Glaze, the Fridays buttermilk turkey & 
cranberry burger, and a Baileys chocolate 
orange martini.”

With the restaurant offering a full 
three-course Christmas menu, Jane says 
lots of office colleagues are booking their 
December do in their lunch break. 
“Three courses in an hour means we’re 
all hands on deck. We all work together 
to create an amazing atmosphere where 
people can relax and have fun.”

For families, Fridays is running a 
colouring in competition. Kids are 
encouraged to colour in a bauble, Santa 
or an elf that they can hang on their 
Christmas tree at home or in the 
restaurant. By taking a photo and 
tagging @TGIFridaysUK on social 
media, they can then be in with a chance 
to win a free Fridays meal. 

Jane said: “Whether guests are 
stopping for a cocktail before they travel, 
or popping in for a meal as part of their 
shopping trip, we’re all about giving 
everyone the best Fridays experience 
possible. We’re so happy to be welcoming 
people into the restaurant, especially at 
this time of year, which is all about  
being together.” 

Book your Christmas dinner  
at Fridays with a 3-course  
festive menu from £26.95:  
www.tgifridays.co.uk

 The gift section at  
 Paddington Café 
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 Paddington  
 Plush Bear 
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stand and a train simulator, so visitors 
could experience what it’s like to drive 
the trains. 

Station retailers also played their part 
in the conference. Gordon Street Coffee 
displayed jewellery designed by Glasgow 
School of Art students made from waste 
generated by passengers and retailers.

F
rom 31 October to 12 
November, the city of Glasgow 
was host to COP26, an event 
that brought together almost 
every country in the world to 
tackle issues related to climate 

change. 
Two of our stations played a huge role 

in the event, showcasing the railway 
industry’s credentials as one of the 
greenest forms of transport.

On 30 October, around 441 delegates 
arrived in Euston to board our ‘Climate 
Train’ to COP26. 

On the concourse, country pop duo Ward 
Thomas, alongside singers from The BRIT 
School, performed climate change songs 
against a backdrop of station artwork 
reading ‘The climate has no borders’.

“It was a pleasure to welcome all the 
delegates as they embarked on their 
journey to COP26, highlighting the 
important role the railway will play in 
combatting climate change,” said 
Michael-John Priolet, Project Manager 
(Euston Immediate Capacity Measures). 

“We can and are doing more to be more 
sustainable at Euston and we have several 
initiatives in flight to achieve this.”

When the Climate Train alighted in 
Glasgow, colleagues were ready to show 
distinguished guests and important 
political players how we’re building back 
better following the Covid-19 pandemic.

“As the main transport hub in 
Glasgow’s city centre, the world watched 
on as Glasgow Central played a major 

part in COP26,” said Station Manager 
Drew Burns.

Special guests of COP26 were given 
first-hand experience of British 
technological innovation by riding on 
the HydroFLEX, a £7m hydrogen-
powered train we’ve developed in 
partnership with Porterbrook.  

We were also proud to showcase our 
operational battery train built in 
partnership with Vivarail. The zero-
emission train can travel for up to 80 
miles on battery power and is recharged 
in just 10 minutes. 

“We were the world’s first railway 
company to set the most ambitious 
targets to limit global warming,” said 
Nick King, Network Services Director. 
“We’re determined to meet those targets 
on time and our green trains are a vital 
part of our strategy.”

Inside the station, a dedicated ‘We 
Mean Green’ exhibition space served as a 
meeting point for anyone riding on the 
green trains. It housed an information 

Leading the way
Glasgow Central and London Euston 
take centre stage at COP26 conference 

“We’re always looking for new ways to 
reduce our carbon footprint and be as 
eco-conscious as we can,” said Gordon Street 
Coffee Operations Manager Aimee McLean.

“The jewellery on display showcased 
waste and recycling in a very beautiful 
and striking way. It got everyone talking 
and discussing these issues through 
COP26 and hopefully beyond.” 

 The train simulator 

 Gordon Street Coffee  
 Operations Manager Aimee McLean 

6



D E C E M B E R  2 0 2 1

A crime-stopping 
community
Retailers join forces as part of crime reduction scheme

L
ondon Waterloo station has 
joined a scheme operating in 
the South Bank area focused on 
reducing criminal offences.

The Business Crime 
Reduction Partnership (BCRP) 

scheme is a partnership between 
Network Rail, Safer Business Network, 
South Bank Business Improvement 
District, and the British Transport Police 
(BTP). 

The station’s inclusion in the BCRP 
scheme will address business crimes such 
as pickpocketing, shop theft and 
antisocial behaviour, creating a 
community to help tackle these issues.

All 29 of the currently open retailers 
operating in the station – which is one of 
our largest and busiest managed stations 
– have signed up to the scheme. 

As part of the operation, retailers are 
provided with a radio network, 
intelligence-sharing information, security 
news alerts, and training and development 
support to help prevent crime and report 
it effectively when it occurs. 

The BCRP scheme will also connect 
the station to many of the larger 
businesses in the wider South Bank area, 
which are already using the scheme 
successfully. 

Tom Vale, the Retail Business Partner 
for Waterloo, said retailers are really 
enthusiastic about engagement and 
training. “Our station retailers share the 
vision that this will support crime 
prevention across the station and local 
community, promoting safety for 
passengers, customers and retail 
colleagues while driving profit 
protection.”

While the standard cost of 
running the operation is £10 per 
week per retailer, South Bank 
Business Improvement 
District, an organisation  

that funds and supports a number of 
public realm services in the area, will 
fund the scheme in full for the first year 
and cover 50 per cent of the cost in the 
second year. 

This means retailers will only pay £260 
for the first two years of membership, 
providing much-needed financial support 
while the retail sector recovers from the 
effects of the pandemic. 

“Our support to retailers in the 
station through the BCRP scheme is an 
important part of our vision of South 

Bank as a world-class place for 
everyone,” explained Nic Durston, Chief 
Executive of South Bank Business 
Improvement District. 

“As we emerge from the pandemic and 
welcome increasing numbers of 
businesses, employees and visitors back 
to South Bank, the Business 
Improvement District’s investment will 
provide real benefits to everyone who 
uses Waterloo station.”

Retailers across the station are pleased 
to be part of the scheme. 

“The team’s safety is at the forefront for 
us and we feel encouraged that we’ll be a 
part of the wider BCRP scheme 
protecting our team in-store,” said Joules 
General Manager Carly Coulson. 

“We’re delighted that this scheme  
will enable us not only to open up  

better communication, but also feel 
we are taking action and working 

with our fellow retailers in the 
station to keep our station safe. 
This will, in turn, provide a better 
experience for those that come 
into contact with our brand and 

our great offerings.” 

 Joules General Manager Carly Coulson 

 British  
 Transport  
 Police 
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It means a-latte
Free coffee campaign espresso-ly for 
passengers goes down a treat

T
o welcome commuters back 
and to celebrate National 
Coffee Week, we’ve given away 
thousands of free coffees to 
passengers across all 19 of  
our managed stations. 

The campaign, which ran from  
18 October to 1 November, aimed to 
enhance the passenger experience, drive 
footfall into station coffee shops and 
increase awareness of our station coffee 
offering across the country. 

From Birmingham to Bristol, Leeds to 
London Bridge, free coffees were 
redeemable from retailers including 
AMT Coffee, Caffe Nero, Café Xpress, 
Costa Coffee, FCB Coffee, Gordon Street 
Coffee, Starbucks, Knot, Black Sheep 
Coffee and Ritazza.

“The campaign went well. It was very 
successful,” said Store Manager Migle 
Scott, at Guildford station’s Costa Coffee. 
“People seemed happy and pleased they 
had an opportunity to have a free 
beverage.” 

Customers all over the country 
expressed their gratitude at receiving a 
free coffee as part of their journey on our 
network. 

Eye-catching signage brought the 
campaign to life, with colourful posters and 
bold puns including ‘Welcome back to coffee 
mornings’ and ‘Stop and smell the coffee’.

“It was great to see the extra buzz in 
the station during the campaign and we 
saw plenty of interest from passengers,” 
said Edinburgh Waverley Station 
Manager Patrick Henry. 

“After months of little promotional 
activity due to Covid-19, it’s amazing to 
see the difference such activity can 
bring. Our coffee offering here at 
Waverley is really strong and we were 
delighted to play our part in driving up 
footfall at key outlets.” 

4,650 
CUSTOMERS ENJOYED  
A FREE COFFEE FROM 

OUR STAND

35,034 
FREE COFFEE VOUCHERS 

HANDED OUT

93 
HOURS OF PROMOTIONAL 

ACTIVITY

INSIGHT     Coffee campaign

“Just what I needed before my long 
journey to London. How kind of you to  
do this,” said a customer travelling 
through Leeds City station.

Customers also voiced what a warm 
welcome the free coffee was. “What a 
welcome to Manchester, I really need a 
coffee after my journey this morning, 
thank you,” said one customer at 
Manchester Piccadilly.

“I’m not from Birmingham but this is a 
lovely welcome to this city,” said another 
at Birmingham New Street.

As well as perking up customers as 
they made their way to or alighted from 
their trains, the campaign also 
encouraged members of the public into 
our stations to help boost footfall. 

At 12 of our stations promotional field 
staff handed out vouchers to members of 
the public, while at the remaining seven a 
coffee bike stood centre stage on the main 
concourse, where people could order free 
coffees made by professional baristas and 
watch latte art demos.

 Customers enjoyed a free coffee 

 Beans on a bike  Vouchers were redeemable  
 across our station coffee retailers 
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Madagascar, the Dominican Republic, 
Guatemala and Honduras. 

Bare Bones Chocolate is available 
in-store, online and is stocked in delis and 
department stores (including Selfridges) 
across the country – a testament to the 
team’s incredible product. 

“As bean to bar makers, we’re in 

From bean to bar
Bare Bones Chocolate is a micro-batch 
company making a global impact

T
o travel the world with your 
tastebuds, look no further 
than the centre of Glasgow, 
where Bare Bones Chocolate 
creates luxury chocolate with 
just three ingredients: cacao 

beans, sugar and cocoa butter.
Couple Lara Messer and Cameron 

Dixon set up the company in 2018. For 
years they had been passionate about 
speciality coffee, travelling the country to 
try different flavours, and through these 
tastings discovered bean to bar chocolate.

“It just snowballed from there,” said 
Lara. “We found out we could make small 
batches at home, so began 
experimenting. It was all trial and error. 
Cameron even modified machinery to 
create the set-up we needed.

“We launched officially from my 
parents’ garage, then moved into a small 
industrial unit, and last year expanded 
into two arches on Osborne Street. It was 
a dream come true to join such an 
amazing community of business owners.”

With Lara’s photographic eye and 
Cameron’s engineering skills, the brand 
has gone from strength to strength. The 
team of two has grown to a team of seven, 
who expertly craft award-winning bars of 
chocolate with beans sourced from 

“Chocolate is one of the 
most loved and talked 

about foods in the world, 
but hardly anyone knows 

how it’s made.”

ensure farmers are paid fairly and can 
support their families for years to come. 
Our boxes are made from recyclable coffee 
cups and the wrappers are made from 
plants, so everything is recyclable or 
compostable, and is sourced from the UK,” 
Cameron said. 

The brand’s values are reflected in the 
space, too. “We’ve created a pop-up area 
at the front where we sell hot chocolate 
drinks as well as our bars. The aesthetic 
reflects our unique, sustainable offering 
– when customers come in the store they 
step into a different world,” said Lara.

For customers fascinated by the crafting 

control of every step of the process,” Lara 
explained. “We don’t add any flavours, 
emulsifiers or preservatives. We focus on 
perfecting processes that bring out the 
natural flavour from within the bean.”

Alongside an impeccable palette, Lara 
and Cameron also pride themselves on their 
ethical and sustainable business model.

“We pay three times the market rate to 

process, Bare Bones launched a golden 
ticket tour in late October. “Chocolate is one 
of the most loved and talked about foods in 
the world, but hardly anyone knows how it’s 
made,” said Cameron. 

“Customers who discover a golden ticket 
in their bar will witness the full process, 
with a tasting at the end. We also offer wine 
and cheese pairing nights – the space is so 
beautiful and we want to make the most of 
it with these events.” 

 Colleagues are in control of  
 every step of the process 

 Beans are sourced from  
 all over the world 

 Cameron and Lara set up Bare  
 Bones Chocolate in 2018 

 
Check out Bare Bones Chocolate on  
Instagram @bareboneschocolate
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DESTINATION STATION     Liverpool Lime Street

incredible art galleries, cheer on Liverpool 
F.C. or to follow in the footsteps of Paul, John, 
Ringo and George, customers from all over 
the country pass through Liverpool Lime 
Street station on their way to explore this 
thriving metropolis. 

“Liverpool has so much to offer all 
year-round,” said Retail Business Partner 
Gary Hunnam. “In the winter, customers flock 
to the city for the theatre, to enjoy the Ice 
Festival and to shop at the fantastic 
Christmas markets.”

To accommodate the growing number of 
passengers, the station recently delivered 
the #LimeStreetUpgrade, which created a 
step change in capacity across the station.

The major track and signalling remodelling 
project paved the way for a brand-new range 
of trains across both the Northern and 
Transpennine Express routes, and a 
revamped ticket office contributed to making 
journeys more comfortable and reliable for 
customers. 

“We’ve also installed super-fast Wi-Fi to 
keep commuters connected while they’re at 
Lime Street,” Gary said. “It helps customers 
feel more connected in the station, boosting 
trade and increasing dwell time in the 
station.”

Customers can enjoy some unique 
features while they wait for their train, 

An upgraded 
Liverpool Lime 
Street is set to 
impress

including statues of politician Elizabeth 
(Bessie) Braddock, MP for Liverpool 
Exchange from 1945–1970, and comedian, 
singer and actor Sir Kenneth Dodd.

And, for those shopping, the retail offering, 
though small, is certainly mighty. 

“Because it’s a smaller station, everyone 
knows everyone,” Gary 
explained. “We don’t 

B
uilt in 1836, the stunning 
château-like exterior of 
Liverpool Lime Street station 
has stood watch over the city of 
Liverpool for almost 200 years.

Whether here to visit the 

 The platform at Liverpool Lime Street 

 Statue of Bessie  
 Braddock MP 
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separate teams; we’re just team Lime Street, 
all looking out for each other and working 
together to create a great atmosphere.”

Always looking for new ways to delight 
customers, the station has recently 
welcomed an innovative food and beverage 
brand as a pop-up kiosk and is also hosting a 
mental health awareness campaign called 
Brighter Journeys.

“Everyone knows 
each other, from 

station employees to 
retailers and the 

BTP. We all feel safe 
and looked after.”It’s bean busy

Starbucks Coffee sees all sorts of customers 
pop in for a beverage and caters to every 
taste.

“We’re on the Lord Nelson Street side of 
the station, so we’re in a great position,” 
explained General Manager Carl March. “The 
theatre is just outside, so when there’s a big 
show on it really helps us with sales.”

When not serving thespians and 
theatre-goers, Starbucks also capitalises on 
the student market, football fans and those 
on hen or stag dos, alongside those 
commuting in and out of the station or just 
popping through. 

“We have so many regulars now. Winter is 
our busiest season too, as customers love 
the holiday range, from the caramel waffle 
latte to the fudge brownie hot chocolate,” 
said Carl.

Anyone looking for a bite can also pick up 
a festive snack, such as the ‘Tis the season 
turkey sandwich or the chocolate and orange 
s’mores toastie.

“We try to make it as fun and exciting as 
we can every day. And the station staff are all 
so friendly. Everything runs very efficiently 
because we all work together.”

A-glazing flavours
For Krispy Kreme Store Manager Ryan 
McIver, having a presence at Liverpool Lime 
Street is an enormous benefit for the donut 
store.

“Liverpudlians are proud of their city, and 
having the opportunity to be the first and 
last brand people see as they come in and 
out of the city is a powerful thing,” he said. 

Directly between two of the main 
platforms, Krispy Kreme caters to 
businesspeople during the week, who often 
come in for the grab-and-go option, or to buy 
office bundles to share with teams.

At the weekend, more families come in for 
an indulgent treat. Some of the most popular 
donuts include the Original Glazed, as well as 
their collaboration donuts such as the Lotus 
Biscoff and Nutella Nutty Chocolatta. 

Events across the city draw in big crowds. 
Ryan said: “Krispy Kreme is open later than 
some other stores in the station, so 
customers pop in for a late-night snack and a 
coffee after they’ve been to the Empire 
theatre or a concert at the O2.”

Ryan also 
agrees that no 
matter the hour, 
everyone at the 
station pulls 
together as one. 

“Everyone knows 
each other, from 
station employees 
to retailers and the 
BTP. We all feel 
safe and looked 
after.” 

 Krispy Kreme Store Manager  
 Ryan McIver 

 Donuts at Krispy Kreme 

 Starbucks General Manager  
 Carl March 
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Bear 
with us

Generous-spirited retailers, 
station teams and train 
operators across our 
estate have demonstrated 
how much of a family we 
are by pulling out all the 

stops for BBC Children in Need. 
The annual charity day saw Pudsey 

Bear-themed activities take place in and 
around our managed stations and 
properties, with colleagues jangling 
buckets of change, dressing up in yellow 
and even making extraordinary physical 
efforts to raise money for a worthy cause. 

The events, coordinated by North West 
and Central Project Manager Paula 
Gabbott, kicked off on 3 October when 
three energetic colleagues – Ryan Walker, 
Paul Street and Jason Rutter – took part in 
the Virtual London Marathon. 

By running the 26-mile distance alone in 
their local areas, the footsore trio succeeded 
in attracting sponsorship totalling almost 
£4,000 for disadvantaged youngsters. 

“They all hated me on the Monday 

morning when I asked them how they were 
feeling after roping them into it,” said 
Paula. “But good on the lads: they all did 
really well and raised some money for 
Children in Need.”

Paula and her operational colleagues 
raked in more cash by selling Pudsey ears, 
pin badges and other Children in Need 
merchandise at our offices and depots. 

During Children in Need week, from 
15–19 November, fundraising activity 
focused heavily on the concourses at 
Manchester Piccadilly, Liverpool Lime 
Street, London Euston and Birmingham 
New Street, with fancy dressed retailers 
and station team members taking 
advantage of the passenger footfall to 
collect donations. 

As well as yellow decorations and 
lighting, specially recorded station 
announcements by celebrities Sophie 
Ellis-Bextor, Ella Henderson and Ade 
Adepitan were played to encourage 
customers to dig deep for the cause. 

At the Birmingham New Street branch of 

Greggs bakery, team members sold 
specially designed snacks throughout the 
week, including Pudsey and Blush buns, 
caramel flavour Pudsey biscuits and 
crunchy ginger Blush biscuits. Customers 
were also given the opportunity to add a 
donation to their orders at the till.

Greggs’ Retail and Property Director 
Roisin Currie said: “This year we’re prouder 
than ever to be an official partner of BBC 
Children in Need as we celebrate our 15th 
year as an official partner. 

“Our colleagues get behind the charity 
each and every year, and with their help 
Greggs has raised over £10.6 million for 
the charity.”

Paula added: “It felt really nice the way 
the railway family came together, because 
BBC Children in Need’s strapline is 

‘together we can’.
“We wanted to do a lot more, including 

hosting a call centre at Manchester 
Square One, but unfortunately Covid-19 
restrictions curtailed things. We’re aiming 
to go much bigger in 2022.” 

Follow us @Spotlight_NR 
for all things station retail!

Network Rail family pulls 
            out all the stops for  
                Children in Need

https://twitter.com/Spotlight_NR

