Lead campaign messages

Purpose: To define a set of ten lead
key messages for the pedestrian
level crossings campaign

To ensure consistency of

message across all materials

and communications, and to provide
enough variety for a 13-week safety
campaign across multiple channels.
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Messages can be supported with
targeted body copy, however lead
key messages should generally
always be used as they

appear here.

Campaign hashtag:

#BossingtheCrossing

Overarching campaign
sign off: Look, listen and live
(Capital L for Look only).

This can be used by itself a
single sign off, or it can be
used with a prefix message:

Carelessness Kkills.
Look, listen and live.

Don’t be distracted.
Look, listen and live.

Ten lead messages
1. Always expect trains at a level crossing

2. Complacency kills. Be alert at level
crossings

Lives can change in a split second
Think safety at level crossings

Phones kill at level crossings.
Don’t be distracted

6. Nothing is more important than
safety at a level crossing

7. Make it your choice to cross safely
at a level crossing

8. Just like a road. Stop, look, listen.
Teach your children to cross safely
at level crossings

9. Cycle safely at level crossings.
Look, listen and live

10. Choose to look. Choose to live



